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Volatile

Uncertain

Complex
Ambiguous

US Army War College
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There is no area of  
business,  
society,  
or life  
which technology is not 
upending.







Introduction

Professor, Department of 
Accountancy 

Professor, School of Information Sciences 

Director, University of Illinois-
Deloitte Foundation, Center for 
Business Analytics 

Data Science Expert in Residence, Research Park, University of 
Illinois 

Affiliate Faculty, Departments of Astronomy, Computer Science, 
Electrical and Computer Engineering, Informatics, Physics, and 
Statistics 

Faculty Affiliate, NCSA 
Faculty Affiliate, Beckman Institute 
Faculty Affiliate, Computational Science & Engineering

Who is this Person?



D.1.a. The overarching goal and objective of the Center will be to further the integration of STEM 
disciplines in business education in said College. To that end, the Center’s activities may include but not be 
limited to the following: 

- Create and disseminate a replicable model curriculum that provides students from across the United 
States with a comprehensive education in business analytics; 

- Provide faculty development opportunities in business analytics with the goal of creating a core faculty 
group from across the country to convey the role and value of data in the contemporary business environment; 

- Develop faculty understanding of business analytics issues and translate issues into course development; 

- Address new Association to Advance Collegiate Schools of Business (AACSB) standards for requiring 
business analytics in accounting curriculum; 

- Establish a Center website and social media tools to rapidly disseminate information such as educational 
program content, events, and best practices; 

- Establish strategic partnerships with industry leaders, professional organizations, and key academic 
institutions to build a network addressing important issues.

Deloitte’s Charge

From Signed Contract



College’s Charge



• Website & Social Media 

• Analytics in Curricula 

• Public Dissemination 

• Case Studies 

• Center Fellows

UI-DF CBA
What are we doing?
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MAS/iMSA
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Analytics in Curricula



Public Release

Analytics in Curricula



UIDF-CBA Fellows

Ramanath  
Subramanyam

Jessen Hobson Vic Anand



College-wide 
foundation for more 
advanced curricula

Undergraduate

Analytics in Curricula



Education
Analytics for All



Education
Need a leader



• Education 
• Research 
• Engagement 
• Conferences

UI-DF CBA
What might we do?



Best Practices

Private Cloud
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Best Practices

$10/day/138 students



Data + Ideas
Private/Public 
Data Repository

Engage Industry Partners



Analytics in Research

Connect Faculty



Research



Reproducible research 
refers to analyses that are published 
along with their data and code so 
that others can easily verify the 
findings and build upon them.

Annual Report of the Office of 
Economic Research, FY 2016



Reproducible Research

But how?

Science  02 Dec 2011:
Vol. 334, Issue 6060, pp. 1226-1227
DOI: 10.1126/science.1213847



Reproducible Research



Innovations in Research



Innovations in Research



Engagement



Fellow Program

You can be here
UIDF-CBA Fellows



Ethics in ML
Center for Professional Responsibility in Business and Society
Center for Business Analytics

October 2018



bigdog@illinois.eduanalytics.business.illinois.edu

http://analytics.business.illinois.edu


How can you engage?


